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How to

Interpret an Assess Area Potential report

In this scenario, you are considering opening a new gym location in the East Midlands area and
are assessing three different towns (Nottingham Central, Derby and Leicester). So, you want to
discover which location has the greatest spend on gym membership. The spend on
subscriptions to sports and social clubs was selected as the ranking variable, and no lower

brick geography was selected. You selected all records to be included in the report.

The Assess Area Potential report that is produced for this scenario is a Microsoft Excel

workbook (as shown below) showing data for the selected areas for each of the variables

chosen.
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Target Geography: Town Territory - Local: Derby, Leicester, Nottingham Central
Date: 18/02/2021 Ranking variable Other variables
Data Version: UK 2020 =

Leisure Participant sports| Spectator sports:
class fees (excluding admission
subscriptions) charges

Rank |Name Subscriptions to| Cumulative, Penetration Cumulative| Hire of equipment for
sports and social Count (%)! Penetration sport and open air
clubs recreation

Leicester 246,979 246979 266,105 113,059 61,426

- Derby 232,312 479,291 4145 85.52 7318 235621 107,820 54,190
3 Nattingham 81,145 560 436 100.00 3408 79,568 32484 22213
581,294 253,363 137,829

Over 44% of
Subscriptions to spo

and social clubs comes
from Leicester

Nearly f the
spend comes from
Leicester and Derby

Selected towns ranked
iptions to
and social clubs

The Name column shows the selected towns sorted by the ranking variable in the adjacent
column. The ranking variable is shown as a count (in our scenario total weekly spend in the area
on subscriptions to sports and social clubs) and a penetration. The penetration tells you what
proportion of the total for all the selected areas together is accounted for by any one area. So, in
our case over 44% of total spend across the three towns comes from Leicester. The cumulative
columns show the count and penetration figures added up as you progress down the report. In
our scenario nearly 86% of total spend on sport/social club subscriptions across all three towns

comes from Leicester and Derby.

Looking at the other variables selected we can see that Leicester also has the highest spend
across the other categories. This is perhaps not too surprising as Leicester has the highest

household estimate.
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